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Conditions

Planning Implementation Hesults

_.H‘ Side-effects

- Deadweight, displacement, drop-off

Intermediate Long-term
impact impact

Perdormance measurement Oulcomes and impact measurement
Programme evaluation Process evaluation Outcomes and impact analysis

Source: adapted from Rauscher, Schober & Millner (22).

Programme effect
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Public interest :

Public acceptance Final users
Public adoption

Sphere

of interest

Direct
influencers

o Final demand
indirect

influencers

Early adopter
Sphere

of influence Impact

Partners

Greater
Outcome

Outcome

Activities
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Value

Extreme approach Full benefits

Quantified benefits
Discounted benefits
Contributed benefits

Impact\<

Benefits with drop-off
Baseline

(Deadweight)

Time



Value

Product life cycle Full benefits
approach

Quantified benefits
Discounted benefits
Contributed benefits

e

Baseline
(Deadweight)

Benefits with drop-off

Time
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SROI = IMPACT / INPUT
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Principles of Social Value
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Outcome
Understand what changes

NEGATIVE
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Corrective Measures

In order to reduce the risk of over claiming, following factors needs to be considered:
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